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About Speaker

▪ Harry J. Gold

▪Speaker for SES, Media Bistro, AMA, 

ANA, Harvard University, NEDMA, MITX 

▪ CEO, Overdrive Interactive

▪Search (SEO/SEM)

▪Social media marketing

▪Online media

▪Content and creative

▪Website and application development

▪Account based marketing (ABM)

▪Marketing automation

MITX 
Interactive Agency of the Year

http://www.vistaprint.com/vp/welcomeback.aspx?xnav=logo
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Overdrive Ongoing SEO Process

On-Site Optimization

▪Meta data

▪Site structure

▪Product databases

▪CMS compliance

▪Content development

▪Internal linking

Off-Site Optimization

▪Web authority building

▪Social and PR

▪XML sitemaps

▪Content marketing

▪RSS feeds

▪Digital Asset Optimization

Benchmark with Position, Traffic, Action & ROI Report

Track, Analyze, Report and Adjust Monthly

Discovery
Identify target market and competitors, analyze site logs, understand brand essence and lifestyle/industry 

attributes of individual products

Keyword Strategy and Optimization Action Plan
Target Terms, Assessments, Actions, Deliverables, Schedules, Reports

Training

▪Code/CMS

▪Social media

▪Copywriting

▪SEO PR

▪Linking

▪Universal search

Conversion Optimization

▪Goal set-up

▪Lead quality

▪Audience composition

▪Offers

▪Calls to action

▪User flow
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2 Sides to Search Engine Marketing

Non Brand 

Search 

Terms

Brand 

Centric 

Search 

Terms
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Social Powers 

Your Brand in 

Search
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Where SEO and Social Integrate

▪ Google powers your online brand

▪ Social signals influence rankings

▪ Google indexes your social sites

▪ Google reads your social posts

▪ Google Knowledge Graph is powered partly by social

▪ Socially distributing content shows up in search

▪ Socially distributing content and creative backlinks
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Everything Drives Branded Search

▪ Complements all other forms of media

▪In combination with other advertising search adds octane to all other forms 
of media

▪Applies a critical element of control and influence exactly where it counts

All Promotion

•Print

•Broadcast

•Outdoor

•Banners

•Email

•Events

•Mail

•Word of Mouth

•The Brand
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Search is Primary Research Resource 
During All Phases of Purchase Funnel
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Search Behavior Varies By Buying Stage
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Navigational Searches

salesforce
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SEO Brand Management for Your Real Home Page

Paid Ad

Website

Site Links

Title Tag

Description Tag

Various Sources & Citations

Logo from Google+

Specified Social Profiles

Knowledge Graph

Twitter

Wikipedia

Foundation

Wikipedia
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Your Real Home Page

News / Press Releases

Facebook

LinkedIn
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Building Social Authority & First Page Saturation

Social Powers Your Brand in Search
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Google Indexes 

Your Social 

Channels
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Twitter Profile in Search
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Facebook Page Optimization
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YouTube Channel Optimization
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SlideShare Profile Optimization
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LinkedIn Page Optimization
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Google+ Profile Optimization
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Google Indexes 

Your Social 

Posts
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Social Posts and Updates Indexed by Google
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Social Weaves Your 

Content Into the 

Fabric of The Web 

and Builds Backlinks
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Weave Your Brand Content into the Web
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SEO

+

Social
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Social Channel Management and Measurement

Social Media Platform

Your

Biz

http://www.linkedin.com/home?trk=hb_logo
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Source, Create and Publish Stream

Sources

•Company

•Employees

•Customers

•News/Media

•Blogs

•Social

•Vendors

•Marketing

•Advertising

•Government

•Events

Content Stream

Social/Viral Distribution
•Posts/Comments

•Blogs/Chatter

•Search Engine Results

•Media Pickup

•Tips/Best Practices

•Data/Research 

•News/Announcements

•Offers/Promotions

•Products/Features

•Tweets/Updates/Posts

•Photos/Videos

•PDFs/Presentations

Social Platform

http://www.linkedin.com/home?trk=hb_logo
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17 Ways to Integrate Social and SEO 

1. Specify Social Profiles With 
Google

2. Choose Target Terms

3. Identify Relevant Hashtags

4. Identify Target Web Pages

5. Create a Keyword Hot Sheet

6. Optimize Social Profile / 
Channel Descriptions

7. Optimize Social Posts

8. Optimize YouTube Video 
Posts

9. Optimize SlideShare Posts

10. Use Your Own Domain Name

11. Find Suggested Search Blog 
Post Titles

12. Optimize Blog Posts

13. Optimize Press Releases

14. Encourage Social Sharing

15. Optimize Share Copy

16. Encourage Content Usage and 
Linking

17. Give Thanks and Reciprocate
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1. Specify Your Social Profiles
https://developers.google.com/webmasters/social-markup/

https://developers.google.com/webmasters/social-markup/
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Reinforce Official Relationships

Home Page Links
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2. Choose Target Terms
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3. Identify Relevant Hashtags (Hashtagify)

http://hashtagify.me/
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4. Identify Target Web Pages
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5. Create a Keyword Hot Sheet
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6. Optimize Social Profile / Channel 

Descriptions
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7. Optimize Social Posts
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8. Optimize YouTube Video Posts

Description

Transcript
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9. Optimize SlideShare Posts
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10. Use Your Own Domain Name (If Possible)
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11. Find Suggested Search Blog Post Titles
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12. Optimize Blog Posts (Especially the Headlines!) 
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13. Optimize Press Releases
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14. Encourage Social Sharing (Celebrate the Share!)
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15. Optimize Share Copy



45

.

17. Encourage Content Usage and Linking
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17. Give Thanks and Reciprocate
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http://www.socialmediatoday.com/content/2015-social-media-map-updated-guide-live-links-0

http://www.socialmediatoday.com/content/2015-social-media-map-updated-guide-live-links-0
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Success from 

social media is 

often realized 

through search!
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Light Weight Content - Let the Title do the Selling
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Case Study: Social Media Map
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Infographic Lead Gen: 

Overdrive Social Media Map 
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SEO Optimized Page with Chiclets to

Encourage Social Sharing
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Social Media Map Number One In Google
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Google Image Search
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Amazon.com, Inc. http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

Amazon.com, Inc. http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

INFONXX http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

SC Marte Solutions SRL http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

[automated entry] awaiting description http://www.ovrdrv.com/social-media-map/

1-800-FLOWERS http://www.ovrdrv.com/social-media-map/

2vega Inc http://www.ovrdrv.com/social-media-map/

754th Electronic Systems Group http://www.ovrdrv.com/social-media-map/

ACCOR NORTH AMERICA http://www.ovrdrv.com/social-media-map/

ACCU REV INC. http://www.ovrdrv.com/social-media-map/

AGENCE DE VOYAGES http://www.ovrdrv.com/social-media-map/

AKQA http://www.ovrdrv.com/social-media-map/

Algonquin Studios http://www.ovrdrv.com/social-media-map/

Allstate Insurance Company http://www.ovrdrv.com/social-media-map/

Amazon.com, Inc. http://www.ovrdrv.com/social-media-map/

American Automobile Association, Inc. - AAA/National http://www.ovrdrv.com/social-media-map/

Anheuser Busch Companies, Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

Arena One, LLC http://www.ovrdrv.com/social-media-map/

Assigned to Samsung Electronics Nordic AB http://www.ovrdrv.com/social-media-map/

ASTRAL TIMISOARA http://www.ovrdrv.com/social-media-map/

Avvid Technologies http://www.ovrdrv.com/social-media-map/

B2B2C Inc http://www.ovrdrv.com/social-media-map/

BAKER TAYLOR http://www.ovrdrv.com/social-media-map/

Bell-Northern Research http://www.ovrdrv.com/social-media-map/
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Over 100,000 Leads Since Launch

Social Lead
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Over 100,000 Leads Since Launch

Blog Lead
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Over 100,000 Leads Since Launch

Search Lead



61

.



62

.

Serious Link Bait!
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Thank You & Any Questions?

Harry J. Gold

CEO/Managing Partner

Direct 617-254-5000  x 1100

hgold@OverdriveInteractive.com

Twitter.com/HarryJGold

Twitter.com/ovrdrv

Facebook.com/OverdriveInteractive

Download this deck at:

www.overdriveinteractive.com/17ways

mailto:hgold@OverdriveInteractive.com
http://www.overdriveinteractive.com/17ways

