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15,000

CONVERSIONS
(leads)

ROAS
(RETURN ON 
AD SPEND)

635%

$1m

SPEND

CPS
(cost per sale)

$9,523.81 SALES

105

TOTAL 
SALES

(revenue)

$7.35m

$70k

AVERAGE 
SALE

$67.66

CPL
(cost per lead)

CPM
(cost per thousand 

impressions)

$10.00

CLICKS

500k

CTR
(click through rate)

0.5%

CPC
(cost per click)

$2.00

PIPELINE 
GROWTH

$22.05m

MQLs
(marketing 

qualified leads)

5,250

CPO
(cost per opportunity)

$952.38

$190.48

COST 
PER MQL

1,050
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LEAD GEN METRICS TIMELINE
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